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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Apakah perceived usefulness dan
perceived ease of use berpengaruh secara simultan customer loyalty pengguna plikasi
GoFood di Surabaya. Populasi dalam penelitian ini adalah pengguna aplikasi GoFood di kota
Surabaya. Sampel penelitian sebanyak 103 responden, metode yang digunakan dalam
penelitian ini adalah metode kuantitatif. Analisis data menggunakan analisis regresi linier
berganda dengan program SPSS 18 for windows. Hasil penelitian ini menunjukan bahwa
variabel Perceived Ease of Use (X1) secara parsial berpengaruh positif terhadap Customer
loyalty (Y), variabel Perceived usefulness (X2) secara parsial berpengaruh positif terhadap
Customer loyalty (Y) dan variabel Perceived Ease of Use (X1) dan variabel Perceived
usefulness (X2) secara simultan berpengaruh positif terhadap Customer loyalty (). Hasil
penelitian ini menunjukan bahwa pengaruh variable bebas (Perceived Ease of Use dan
Perceived usefulness) sebesar 69,45 % sedangkan sisanya 30,55 % dijelaskan oleh variable

lain diluar variable bebas yang diteliti oleh penulis.

Kata Kunci: Perceived Ease of Use, Perceived usefulness, Customer loyalty, GoFood
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ABSTRACT

This research aims to determine the effect of whether perceived usefulness and perceived
ease of use simultaneously affect customer loyalty of GoFood application users in Surabaya.
The population in this study were users of the GoFood application in the city of Surabaya.
The research sample was 103 respondents, the method used in this study was a quantitative
method. Data analysis used multiple linear regression analysis with SPSS 18 for windows
program. The results of this study indicate that the Perceived Ease of Use (X1) variable
partially has a positive effect on Customer loyalty (Y), the Perceived usefulness variable
(X2) partially has a positive effect on Customer loyalty (Y) and the Perceived Ease of Use
(X1) variable and Perceived usefulness variable (X2) simultaneously has a positive effect on
customer loyalty (). The results of this study indicate that the influence of the independent
variables (Perceived Ease of Use and Perceived usefulness) is 69.45% while the remaining
30.55% is explained by other variables outside the independent variables studied by the

author.

Keywords : Perceived Ease of Use, Perceived usefulness, Customer loyalty, GoFood
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