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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh pengaruh promosi, kualitas pelayanan 

driver, diskon harga dan diskon ongkos kirim terhadap  keputusan pembelian makanan 

dengan menggunakan jasa ShopeeFood pada mahasiswa di Surabaya. Jumlah sampel dalam 

penelitian ini adalah 100 responden, yaitu konsumen yang pernah melakukan pembelian 

makanan menggunakan jasa ShopeeFood. Sumber data yang dipakai adalah data primer 

yang diperoleh  dari kuesioner. Penelitian ini menggunakan analisis regresi linier berganda. 

Hasil penelitian menyatakan bahwa Promosi, Kualitas Pelayanan Driver, Diskon Harga dan 

Diskon Ongkos Kirim memiliki pengaruh yang signifikan secara simultan terhadap 

Keputusan Pembelian. Variabel Promosi, Kualitas Pelayanan Driver, Diskon Harga dan 

Diskon Ongkos Kirim memiliki pengaruh yang signifikan secara parsial terhadap 

Keputusan Pembelian. Hasil uji koefisien determinasi (𝑅2) menyimpulkan bahwa nilai 

Adjusted R Square Promosi, Kualitas Pelayanan Driver, Diskon Harga dan Diskon Ongkos 

Kirim sebesar 57,3% terhadap variabel Keputusan Pembelian dan sisanya 42,7% 

dipengaruhi oleh variabel lain yang tidak diteliti pada penelitian ini. 

 

Kata Kunci : Promosi, Kualitas Pelayanan Driver, Diskon Harga, Diskon Ongkos Kirim 

dan Keputusan Pembelian. 
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ABSTRACT 

 

This study aims to determine the effect of promotions, service quality drivers, price 

discounts and shipping costs discounts on food purchasing decisions using the service 

ShopeeFood to students in Surabaya. The number of samples in this  study were 100 

respondents, namely consumers who had made food purchases using services ShopeeFood. 

Sources of data used are primary data obtained from questionnaires. This study uses 

multiple linear regression analysis. The results of the study stated that Promotion, Driver  

Service Quality, Price  Discounts and Shipping Cost Discounts had a significant influence 

simultaneously on Purchase Decisions. Promotional variables, Driver  Service Quality, 

Price  Discounts and Shipping Cost  Discounts have a partially significant effect on 

Purchase Decisions. The results of the coefficient of determination test concluded that the 

value of Adjusted R Square Promotion, Driver  Service Quality, Price  Discounts and 

Shipping Cost  Discounts amounted to 57.3% of the Purchase Decision variable and the 

remaining 42.7% was  influenced by other variables not examined in this  study. 

 

Keywords : Promotion, Service QualityDriver, Discounted Prices, Shipping Cost  Discounts 

and Purchase Decisions 
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