
The Influence of Product
Quality, Brand Image and

Promotion on The Purchase
Decision of 3second Fashion

by Rindi, Sengguruh Nilowardono, Agus Sukoco, Iga Aju, Joko Suyono

Submission date: 12-Apr-2023 02:54AM (UTC-0400)
Submission ID: 2062343707
File name: Attikel_Rindi,_Sengguruh.pdf (455.32K)
Word count: 5181
Character count: 28260



4

4

11
12



4

4

9

11



5

9

9



5

12



2

2

2

2
2

3

9

11



3

5

10

15

16



1

1

1

1

6

7

8

13

14





12%
SIMILARITY INDEX

11%
INTERNET SOURCES

7%
PUBLICATIONS

3%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

The Influence of Product Quality, Brand Image and Promotion
on The Purchase Decision of 3second Fashion
ORIGINALITY REPORT

PRIMARY SOURCES

www.ieomsociety.org
Internet Source

Yulianda, Siska, and Tati Handayani. "The
Effect of Two Aspects-Quality Products and
Consumers Psychology - Toward the Purchase
Decisions of Samsung Mobile Phone",
Mediterranean Journal of Social Sciences,
2015.
Publication

journal.unesa.ac.id
Internet Source

ifory.id
Internet Source

ejournal.iainpalopo.ac.id
Internet Source

jurnal.unda.ac.id
Internet Source

jurnal.ulb.ac.id
Internet Source



8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

Exclude quotes On

Exclude bibliography Off

Exclude matches < 1%

journal.stieamkop.ac.id
Internet Source

studylib.net
Internet Source

ecojoin.org
Internet Source

eprints.umm.ac.id
Internet Source

ecbis.net
Internet Source

eprints2.undip.ac.id
Internet Source

jurnal.fem.uniba-bpn.ac.id
Internet Source

makarioz.sciencemakarioz.org
Internet Source

repository.fe.unj.ac.id
Internet Source


