
The Effect of Beauty Influencer,
Social Media Marketing, and

Brand Image on Purchase
Decisions for Korea Skincare

Products
by Ratna Juwita, Sengguruh Nilowardono

Submission date: 17-Apr-2023 09:30PM (UTC-0400)
Submission ID: 2067825518
File name: Artikel_Ratna,_Sengguruh.pdf (301.03K)
Word count: 4787
Character count: 25133



6

6

12

21

21



1

3

5

6

10

15

18



6

9

9

11



1

2

3

6

10

15

16

19



2

11

14

16

17



2

4

4

7

11



8

8

13



7



1

1

20
20





16%
SIMILARITY INDEX

17%
INTERNET SOURCES

16%
PUBLICATIONS

0%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

The Effect of Beauty Influencer, Social Media Marketing, and
Brand Image on Purchase Decisions for Korea Skincare
Products
ORIGINALITY REPORT

PRIMARY SOURCES

stei.ac.id
Internet Source

www.ijarem.org
Internet Source

businessnewsday.com
Internet Source

Fitri Nuraini. "Kecerdasan Emosional,
Kecerdasan Intelektual dan Kecerdasan
Spiritual Terhadap Pemahaman Akuntansi
Dasar Dengan Motivasi Sebagai Variabel
Moderating", Journal of Accounting Science,
2017
Publication

Ulfah Ahsanah, Lady Oktafia W, Ayu Kusuma
Dewi, Yessy Artanti. "The Study of Online
knowledge Sharing Behavior: Effect of
Individual Motivation factors on Individual
Performance in Higher Education Students",



6 1%

7 1%

8 1%

9 1%

10 1%

11 1%

International Journal of Advances in Scientific
Research and Engineering, 2020
Publication

Massoud Moslehpour, Taufiq Ismail, Bey
Ignatius Purba, Pei-Kuan COR Lin. "The Effects
of Social Media Marketing, Trust, and Brand
Image on Consumers' Purchase Intention of
GO-JEK in Indonesia", Proceedings of the 2020
The 6th International Conference on E-
Business and Applications, 2020
Publication

ejournal.unib.ac.id
Internet Source

ecampus-fip.umj.ac.id
Internet Source

Sari Luthfiah, Hasan Hasan, Zam-zam Rasyidi.
"The Influence of the Use of Information
Technology on the Literacy Interest of
Students at the Amuntai College of Al-Quran
Science", ICLIQE 2021: Proceeding of The 5th
International Conference on Learning
Innovation and Quality Education, 2021
Publication

journal.umg.ac.id
Internet Source

eduvest.greenvest.co.id
Internet Source



12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

18 1%

19 1%

20 1%

innovation-
entrepreneurship.springeropen.com
Internet Source

journal.perbanas.ac.id
Internet Source

Budi Susanto, Nursamsu Nursamsu.
"PENGARUH BAURAN PEMASARAN DAN
CITRA DESTINASI TERHADAP MINAT
BERKUNJUNG KEMBALI DI DESA WISATA SELO
PARK NGANJUK", Jurnal Riset
Entrepreneurship, 2020
Publication

ijbmer.org
Internet Source

turcomat.org
Internet Source

jurnal.unpand.ac.id
Internet Source

ojs.stiami.ac.id
Internet Source

www.academicjournal.in
Internet Source

Gabriel A.M Mojambo, Joy Elly Tulung, Regina
Trifena Saerang. "THE INFLUENCE OF TOP
MANAGEMENT TEAM (TMT)
CHARACTERISTICS TOWARD INDONESIAN



21 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

BANKS FINANCIAL PERFORMANCE DURING
THE DIGITAL ERA (2014-2018)", JMBI UNSRAT
(Jurnal Ilmiah Manajemen Bisnis dan Inovasi
Universitas Sam Ratulangi)., 2020
Publication

eprints.ums.ac.id
Internet Source


