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ABSTRAK 

PENGARUH BRAND AMBASSADOR, KUALITAS PRODUK, DISKON DAN 

GRATIS ONGKIR TERHADAP KEPUTUSAN PEMBELIAN AZARINE DI SHOPEE  

(Studi Pada Mahasiswa Manajemen Universitas Narotama Surabaya Angkatan 2019) 

Dosen Pembimbing : Ani Wulandari, S.S., M.M. 

Oleh : 

Mia Putri Jayanti (01219077) 

 

Penelitian ini bertujuan untuk menganalisis pengaruh dari brand ambassador, kualitas 

produk, diskon dan gratis ongkir terhadap keputusan pembelian konsumen azarine di shopee 

pada Mahasiswa Manajemen Universitas Narotama Surabaya Angkatan 2019. Populasi 

dalam penelitian ini adalah seluruh konsumen pada Mahasiswa Manajemen Universitas 

Narotama Surabaya Angkatan 2019. Teknik sampling menggunakan purposive sampling 

dengan mengambil 100 responden. Pengumpulan data melalui penyebaran kuesioner. 

Metode analisis data menggunakan Regresi Linier Berganda melalui aplikasi IBM SPSS 

versi 26 for windows. Hasil penelitian menyatakan bahwa brand ambassador, kualitas 

produk, diskon secara parsial berpengaruh positif signifikan terhadap keputusan pembelian, 

sedangkan variabel gratis ongkir secara parsial berpengaruh negatif signifikan terhadap 

keputusan pembelian. Secara simultan variabel brand ambassador, kualitas produk, diskon 

dan gratis ongkir berpengaruh signifikan terhadap keputusan pembelian dan variabel brand 

ambassador memiliki kontribusi paling besar pengaruhnya terhadap keputusan pembelian 

Azarine di Shopee pada Mahasiswa Manajemen Universitas Narotama Surabaya Angkatan 

2019. 

 

Kata kunci : Brand Ambassador, Kualitas Produk, Diskon, Gratis Ongkir, Keputusan 

Pembelian 

 

 

 

 

 

 



ABSTRACT 

THE EFFECT OF BRAND AMBASSADOR, QUALITY PRODUCT, DISCOUNT, 

AND FREE SHIPPING ON AZARINE'S PURCHASE DECISION AT SHOPEE 

(Case on Management Students at Narotama University Surabaya Class of 2019) 

Advisor : Ani Wulandari. S.S., M.M. 

By : 

Mia Putri Jayanti (01219077) 

 

This research aim to analyze effect from brand ambassadors, product quality, discounts and 

free shipping on purchasing decisions of azarine consumers at shopee for Management 

Students at Narotama University Surabaya Class of 2019. Population in this research all 

consumen at Narotama Management Students at University of Surabaya Class of 2019. 

Sampling technique on this research is make purposive sampling with 100 respondent. 

Collect data with share questionnaire. Technique analyze with multiple regression. Tools 

analyze with IBM SPSS version 26 for windows. The results showed that the brand 

ambassadors, product quality, discounts partially have a positive significant effect on 

purchasing decisions, while the free shipping variable partially have negative significant 

effect on purchasing decisions. Simultaneously, the variables of brand ambassador, product 

quality, discount and free shipping have a significant effect on purchasing decisions and 

brand ambassador variables have the greatest contribution to the purchasing decisions of 

Azarine at Shopee in Management Students at Narotama University Surabaya Class of 2019. 

 

Key word : Brand Ambassador, Product Quality, Discount, Free Shipping, Purchasing 

Decision
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