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ABSTRAK  

 

PENGARUH KUALITAS PELAYANAN, KUALITAS PRODUK DAN  

PREMI ASURANSI KENDARAAN BERMOTOR (RODA 2)  

TERHADAP KEPUTUSAN PEMBELIAN POLIS DI  

PT. ASURANSI TRI PAKARTA CABANG  

SURABAYA DIPONEGORO 

 

 

Oleh: 

Siti Fatimah 

 

Dosen Pembimbing:  
I.G.A. Aju Nitya Dharmani 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, kualitas 

produk, dan premi secara simultan terhadap keputusan pembelian polis di PT. Asuransi Tri 

Pakarta Cabang Surabaya Diponegoro. Penelitian dilakukan dengan menggunakan 

pendekatan kuantitatif. Sampel penelitian adalah 55 nasabah PT. Asuransi Tri Pakarta 

Cabang Surabaya Diponegoro. Pengambilan data dilakukan dengan cara penyebaran 

kuesioner. Analisis data menggunakan regresi linier berganda, koefisien determinasi, uji F, 

dan uji t.  

Hasil penelitian menunjukkan bahwa kualitas pelayanan berpengaruh signifikan 
terhadap keputusan pembelian, karena dari hasil uji t menunjukkan nilai signifikansi yang 

lebih kecil dari 0,05 yaitu 0,000. Koefisien regresi bernilai positif, artinya terdapat hubungan 

positif antara kualitas pelayanan dan keputusan pembelian. Kualitas produk berpengaruh 

signifikan terhadap keputusan pembelian, karena dari hasil uji t menunjukkan nilai 

signifikansi yang lebih kecil dari 0,05 yaitu 0,004. Koefisien regresi bernilai positif, artinya 

terdapat hubungan positif antara kualitas produk dan keputusan pembelian. Premi 

berpengaruh signifikan terhadap keputusan pembelian, karena dari hasil uji t menunjukkan 

nilai signifikansi yang lebih kecil dari 0,05 yaitu 0,002. Koefisien regresi bernilai positif, 

artinya terdapat hubungan positif antara tarif premi dan keputusan pembelian. Kualitas 

pelayanan, kualitas produk, dan premi secara simultan berpengaruh signifikan terhadap 

keputusan pembelian, karena dari hasil uji F menunjukkan nilai signifikansi yang lebih kecil 

dari 0,05 yaitu 0,000. Koefisien determinasi sebesar 0,822 atau 82,2% artinya persentase 
pengaruh kualitas produk, promosi, dan harga terhadap keputusan pembelian sebesar 82,2% 

sedangkan sisanya sebesar 17,8% dipengaruhi oleh variabel lain di luar penelitian. 

 

Kata kunci: kualitas pelayanan, kualitas produk, premi, keputusan pembelian 
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ABSTRACT 

 

INFLUENCE OF SERVICE QUALITY, PRODUCT QUALITY AND 

MOTOR VEHICLE INSURANCE PREMIUM (2 WHEEL) 

ON POLICY PURCHASE DECISIONS IN 

PT. INSURANCE TRI PAKARTA BRANCH 

SURABAYA DIPONEGORO 

 

 
By: 

Siti Fatima 
 

Supervisor: 

I.G.A. Aju Nitya Dharmani 

 

 

This study aims to determine the effect of service quality, product quality, and 

premiums simultaneously on the decision to buy a policy at PT. Tri Pakarta Insurance 

Surabaya Diponegoro Branch. The research was conducted using a quantitative approach. 

The research sample is 55 customers of PT. Tri Pakarta Insurance Surabaya Diponegoro 

Branch. Data collection was carried out by distributing questionnaires. Data analysis using 

multiple linear regression, coefficient of determination, F test, and t test. 
The results showed that service quality has a significant effect on purchasing 

decisions, because the results of the t test show a significance value that is less than 0.05, 

namely 0.000. The regression coefficient is positive, meaning that there is a positive 

relationship between service quality and purchasing decisions. Product quality has a 

significant effect on purchasing decisions, because the results of the t test show a 

significance value that is less than 0.05, namely 0.004. The regression coefficient is positive, 

meaning that there is a positive relationship between product quality and purchasing 

decisions. Premiums have a significant effect on purchasing decisions, because the results of 

the t test show a significance value that is less than 0.05, namely 0.002. The regression 

coefficient is positive, meaning that there is a positive relationship between premium rates 

and purchasing decisions. Service quality, product quality, and premium simultaneously 

have a significant effect on purchasing decisions, because the results of the F test show a 
significance value that is less than 0.05, namely 0.000. The coefficient of determination is 

0.822 or 82.2%, meaning that the percentage of influence of product quality, promotion and 

price on purchasing decisions is 82.2% while the remaining 17.8% is influenced by other 

variables outside the research. 

 

Keywords: service quality, product quality, premium, purchase decision 
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