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ABSTRAK 

Judul : 

 

Pelngarulh Biaya Promosi, Biaya Produlksi, Biaya Kulalitas dan Harga Julal 

Telrhadap Laba Belrsih Pada Pelrulsahaan Manulfaktulr Selktor Indulstri Barang 

Konsulmsi yang Telrdaftar DI Bulrsa Elfelk Indonelsia Tahuln 2019-2023 

 

Oleh : 

Tarisya Dwi Kartika Sari 

Doseln Pelmbimbing : 

Putri Zanufa Sari S.E., Ak., M.S.A 

 

Di elra yang indu lstrialisasi dan selrba mode lrn yang selmakin kompe ltitif selpelrti 

selkarang ini, se ltiap pellakul bisnis yang ingin me lmelnangkan kompe ltisi dalam 

dulnia indu lstri akan melmbelrikan pelrhatian pelnulh pada ku lalitas. Telknik 

pelngambilan sampe ll delngan meltodel pulrposivel sampling. Sampe ll dalam 

pelnellitian ini adalah biaya promosi, biaya ku lalitas, biaya produ lksi dan harga 

julal dalam belntu lk triwullan dari tahuln 2019-2023. Hasil dari pe lnellitian ini 

adalah biaya promosi be lrpelngarulh positif telrhadap laba belrsih. Hal te lrselbult 

ditulnjulkkan olelh nilai sig. X1 selbelsar 0.047 < 0.05. Biaya produlksi belrpelngarulh 

positif telrhadap laba be lrsih. Hal telrselbult ditu lnju lkkan olelh nilai sig. X2 selbelsar 

0.000 < 0.05. Biaya kulalitas tidak belrpelngarulh signifikan telrhadap laba belrsih. 

Hal telrselbu lt ditu lnju lkkan olelh nilai sig. X3 selbelsar 0.429 > 0.05. Harga ju lal 

belrpelngarulh positif telrhadap laba belrsih. Hal telrselbult ditulnjulkkan olelh nilai sig. 

X4 selbelsar 0.000 < 0.05. Hasil dari pe lnguljian hipotelsis me lnggulnakan u lji 

simulltan (f) be lrpelngaru lh signifikan te lrhadap laba belrsih. Hal te lrselbult 

ditulnjulkkan ole lh nilai sig. X4 se lbelsar 0.000 < 0.05 se lhingga Biaya Promosi, 

Biaya Produ lksi, Biaya Kulalitas dan Harga Ju lal secara bersama – sama 

(simultan) belrpelngarulh telrhadap laba belrsih pada pelrulsahaan su lb selktor selktor 

indu lstri barang konsu lmsi yang telrdaftar di Bu lrsa Elfelk Indonelsia tahu ln 2019-

2023. 

 

Kata Kunci : Biaya Promosi, Biaya Produ lksi, Biaya Kulalitas dan Harga Ju lal 
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ABSTRACT 

Title : 

Thel Elffelct Of Promotion Cost, Produlction Cost, Qu lality Cost and Sellling 

Pricel On Nelt Profit In Manu lfactulring Companiels In Thel Consu lmelr Goods 

Indulstry Selctor Listeld On Thel Indonelsia Stock Elxchangel In 2019-2023 

 

By : 

Tarisya Dwi Kartika Sari 

Sulpelrvisor: 

Putri Zanufa Sari S.E., Ak., M.S.A 

 

In the era of industrialization and modernity that is increasingly competitive like 

today, every business actor who wants to win the competition in the industrial world 

will pay full attention to culture. The sampling technique uses the purposive 

sampling method. The samples in this study are promotion costs, quality costs, 

production costs and selling prices in the form of quarters from 2019-2023. The 

results of this study are that promotion costs have a positive effect on net profit. 

This is indicated by the sig. X1 value of 0.047 <0.05. Production costs have a 

positive effect on net profit. This is indicated by the sig. X2 value of 0.000 <0.05. 

Quality costs do not have a significant effect on net profit. This is indicated by the 

sig. X3 value of 0.429> 0.05. Selling prices have a positive effect on net profit. This 

is indicated by the sig. X4 value of 0.000 <0.05. The results of hypothesis testing 

using the simultaneous test (f) have a significant effect on net profit. This is 

indicated by the sig. X4 is 0.000 < 0.05 so that Promotion Costs, Production Costs, 

Quality Costs and Selling Prices together (simultaneously) affect net profit in 

companies in the consumer goods industry sub-sector listed on the Indonesia Stock 

Exchange in 2019-2023. 

Keywords: Promotion Costs, Produ lction Costs, Qu lality Costs and Se llling Pricels 
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