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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Image dan Perceived 

Quality terhadap Customer Loyalty, serta untuk mengetahui variabel manakah yang lebih 

dominan berpengaruh antara Brand Image dan Perceived Quality terhadap Customer Loyalty 

pada Toko Online Weverse Shop ENHYPEN. Populasi pada penelitian ini adalah konsumen 

Weverse Shop yang secara aktif pernah melakukan pembelian merchandise ENHYPEN. 

Teknik pengambilan sampel menggunakan nonprobability sampling dengan jenis purposive 

sampling. Penentuan jumlah sampel menggunakan rumus Hair (2014), dengan jumlah sampel 

yang terkumpul sebanyak 111 orang. Data yang digunakan dalam penelitian ini menggunakan 

data primer dan data sekunder, dengan metode pengumpulan data menggunakan kuesioner 

dengan skala Likert 5 poin. Teknik analisis data menggunakan teknik analisis regresi linear 

berganda dengan pengujian hipotesis menggunakan uji t (parsial) dan uji f (simultan) yang 

diolah menggunakan aplikasi IBM SPSS 29. Hasil penelitian menunjukkan bahwa Brand 

Image (X1) berpengaruh signifikan secara parsial terhadap Customer Loyalty pada Toko 

Online Weverse Shop ENHYPEN dengan nilai t hitung sebesar 2,352 dan nilai sig. 0,021. 

Perceived Quality (X2) berpengaruh signifikan secara parsial terhadap Customer Loyalty pada 

Toko Online Weverse Shop ENHYPEN dengan nilai t hitung sebesar 5,135 dan nilai sig. 0,001. 

Brand Image (X1) dan Perceived Quality (X2) berpengaruh signifikan secara simultan 

terhadap Customer Loyalty pada Toko Online Weverse Shop ENHYPEN dengan nilai f hitung 

27,086 dan nilai sig. 0,001. 

Kata Kunci: Citra Merek, Persepsi Kualitas, Loyalitas Konsumen, Weverse Shop 
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ABSTRACT 

 

This study aims to analyze the influence of Brand Image and Perceived Quality on 

Customer Loyalty, and to determine which variables have a more dominant influence between 

Brand Image and Perceived Quality on Customer Loyalty at the Weverse Shop ENHYPEN 

Online Store. The population in this study were Weverse Shop consumers who had actively 

purchased ENHYPEN merchandise. The sampling technique used nonprobability sampling 

with a purposive sampling type. Determination of the number of samples using the Hair 

formula, with the number of samples collected as many as 111 people. The data used in this 

study used primary data and secondary data, with a data collection method using a 

questionnaire with a 5-point Likert scale. The data analysis technique used multiple linear 

regression analysis techniques with hypothesis testing using the t test (partial) and f test 

(simultaneous) which were processed using the IBM SPSS 29 application. The research results 

show that Brand Image (X1) has a partially significant effect on Customer Loyalty at the 

Weverse Shop ENHYPEN Online Store with a calculated t value of 2,352 and the sig value is 

0,021. Perceived Quality (X2) has a partially significant effect on Customer Loyalty at the 

ENHYPEN Weverse Shop Online Store with a calculated t value of 5,135 and the sig value is 

0,001. Brand Image (X1) and Perceived Quality (X2) simultaneously have a significant effect 

on Customer Loyalty at the ENHYPEN Weverse Shop Online Store with a calculated f value 

of 27,086 and the sig value is 0,001. 

Keyword: Brand Image, Perceived Quality, Customer Loyalty, Weverse Shop 
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