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ABSTRAK
Penelitian ini bertujuan untuk mengetahui pengaruh promosi, testimoni dan penilaian
pelanggan terhadap keputusan pembelian produk fashion dan aksesoris di shopee e-
commerce. Pemilihan sampel dalam penelitian ini dilakukan dengan menggunakan
purposive sampling. Populasi dalam penelitian ini adalah seluruh masyarakat
Indonesia yang pernah melakukan pembelian produk fashion dan aksesoris di shopee
e-commerce. Berdasarkan kriteria diperoleh 130 responden sebagai sampel.
Pengumpulan data melibatkan penyebaran kuesioner. Teknik analisis data yang
digunakan dalam penelitian ini adalah analisis regresi linier berganda dengan
menggunakan aplikasi IBM SPSS versi 25. Hasil penelitian menunjukkan bahwa
secara parsial promosi berpengaruh positif dan signifikan terhadap keputusan
pembelian, testimonial berpengaruh positif dan signifikan terhadap keputusan
pembelian, dan penilaian pelanggan berpengaruh positif dan signifikan terhadap
keputusan pembelian. Promosi, testimoni dan penilaian pelanggan secara simultan
berpengaruh positif dan signifikan terhadap keputusan pembelian. Dan diantara
promosi, testimonial, dan rating pelanggan, variabel independen yang paling besar

pengaruhnya terhadap keputusan pembelian adalah testimonial.

Kata Kunci : Promosi, Testimoni, Peringkat Pelanggan, Keputusan Pembelian
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ABSTRACT
This research aims to determine the influence of promotions, testimonials and
customer assessments on purchasing decisions for fashion products and accessories
on Shopee e-commerce. Sample selection in this research was carried out using
purposive sampling. The population in this research is all Indonesian people who
have purchased fashion products and accessories at Shopee e-commerce. Based on
the criteria, 130 respondents were obtained as samples. Data collection involves
distributing questionnaires. The data analysis technique used in this research is
multiple linear regression analysis using the IBM SPSS version 25 application. The
results of the research show that partially promotions have a positive and significant
effect on purchasing decisions, testimonials have a positive and significant effect on
purchasing decisions, and customer assessments have a positive and significant effect
on purchasing decisions. Promotions, testimonials and customer assessments
simultaneously have a positive and significant effect on purchasing decisions. And
among promotions, testimonials, and customer ratings, the independent variable that

has the greatest influence on purchasing decisions is testimonials.

Keywords : Promotions, Testimonials, Customer Rating, Purchase Decision
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