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ABSTRAK 

PENGARUH KUALITAS PRODUK, HARGA DAN WORD OF MOUTH 
TERHADAP KEPUTUSAN PEMBELIAN SEPATU FUTSAL MERK MILLS 

PADA OFFICIAL APPAREL DI SURABAYA 

Dosen Pembimbing : 

Ani Wulandari, S.S., M.M. 

Oleh : 

M Bagas Wicaksono (01219037) 

Penelitian ini bertujuan untuk menganalisis kualitas produk, harga dan word of 
mouth terhadap keputusan pembelian sepatu futsal mills pada tim futsal club timsar 
fc. Populasi dalam penelitian ini adalah seluruh anggota tim club futsal. Teknik 
sampling yang digunakan di dalam penelitian ini adalah menggunakan sensusd 
dengan 55 responden. Pengumpulan data dilakukan melalui penyebaran kuesioner 
secara online. Metode analisis data yang digunakan adalah Regresi Linier Berganda, 
Alat analisis yang digunakan dalam penelitian ini adalah SPSS versi 26 for Mac Os. 
Hasil penelitian menyatakan bahwa kualitas produk, harga, word of mouth secara 
parsial dan simultan berpengaruh secara positif dan signifikan terhadap keputusan 
pembelian. Secara simultan ketiga variabel independen berpengaruh terhadap 
keputusan pembelian sepatu futsal mills pada tim futsal club timsar fc.  

Kata kunci : kualitas produk, harga word of mouth, keputusan pembelian.  
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ABSTRACT 

THE INFLUENCE OF PRODUCT QUALITY, PRICE AND WORD OF 
MOUTH ON THE PURCHASE DECISION OF MILLS BRAND FUTSAL 

SHOES AT OFFICIAL APPAREL IN SURABAYA 

Supervisor : 

Ani Wulandari, S.S., M.M. 

By: 

M Bagas Wicaksono (01219037) 

This study aims to analyze product quality, price and word of mouth on the decision 
to purchase futsal mills shoes in the Timsar FC futsal club team. The population in 
this study is all members of the futsal club team. The sampling technique used in 
this study was to use a census with 55 respondents. Data collection was carried out 
through the distribution of online questionnaires. The data analysis method used is 
Multiple Linear Regression, The analysis tool used in this study is SPSS version 26 
for Mac Os. The results of the study stated that product quality, price, word of mouth 
partially and simultaneously had a positive and significant effect on purchase 
decisions. Simultaneously, the three independent variables had an effect on the 
purchase decision of futsal mills shoes in the timsar fc futsal club team.  

Keywords :  product quality, word of mouth price, purchase decision
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