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ABSTRAK

PENGARUH SOCIAL MEDIA MARKETING, BRAND AWARENESS,
DAN DISCOUNT PRICE TERHADAP KEPUTUSAN PEMBELIAN
PADA BISNIS JASA TITIP PERLENGKAPAN ANAK BRANDED DI
INSTAGRAM @ELLERY.BABYKIDS

Oleh :
Pradani Dwi Aprilia

Dosen Pembimbing:
Drs.Ec. R. Agus Baktiono, MM.

Pemasaran melalui media sosial, kesadaran merek, dan harga diskon
menjadi strategi yang banyak digunakan oleh pengusaha, terutama di platform
media sosial seperti Instagram. Mereka memanfaatkan media ini untuk
menjual produk dengan memposting foto atau video yang mencantumkan logo
dan nama merek.

Penelitian ini bertujuan untuk mengevaluasi pengaruh ketiga faktor
tersebut terhadap pemilihan layanan titip beli perlengkapan anak bermerek di
Instagram @ellery.babykids. Menggunakan pendekatan kuantitatif, data
primer dan sekunder dihimpun melalui kuesioner, pengamatan, dan
dokumentasi dari 100 responden yang merupakan pelanggan setia. Analisis
data dilakukan dengan pengujian validitas, reliabilitas, asumsi klasik, serta
analisis regresi linear berganda, diikuti dengan uji F dan T menggunakan
perangkat lunak IBM SPSS Statistics versi 25.

Temuan dari penelitian ini menunjukkan bahwa pemasaran melalui
media sosial, kesadaran merek, dan harga diskon memiliki pengaruh yang
positif dan signifikan terhadap keputusan pembelian, baik secara individu
maupun bersamaan.

Kata Kunci: Social Media Marketing, Brand Awareness, Discount Price,
Keputusan Pembelian, Jasa Titip.



ABSTRACT

THE INFLUENCE OF SOCIAL MEDIA MARKETING, BRAND
AWARENESS, AND DISCOUNT PRICE ON PURCHASE DECISIONS IN
THE BRANDED CHILDREN'S EQUIPMENT DELIVERY SERVICE
BUSINESS ON INSTAGRAM @ELLERY. BABYKIDS

By:
Pradani Dwi Aprilia

Advisor Lecturer:
Drs.Ec. R. Agus Baktiono, MM.

Social media marketing, brand awareness, and discount price have
become popular strategies used by entrepreneurs, especially on social media
platforms like Instagram. They utilize this media to sell products by posting
photos or videos that include logos and brand names.

This study aims to evaluate the influence of these three factors on the
selection of branded children's products purchase services on Instagram
@ellery.babykids. Using a quantitative approach, primary and secondary data
were collected through questionnaires, observations, and documentation from
100 loyal customers. Data analysis was conducted through validity and
reliability tests, classical assumption tests, and multiple linear regression
analysis, followed by F and T tests using IBM SPSS Statistics version 25.

The findings of this study show that social media marketing, brand
awareness, and discount price have a positive and significant effect on
purchasing decisions, both individually and simultaneously.

Keywords: Social Media Marketing, Brand Awareness, Discount Price,
Purchase Decision, Personal Shopping Service.

Xi



DAFTAR ISl

HALAMAN JUDUL ..ottt ettt sttt sttt ne s i
SURAT PERNYATAAN .. ..ottt ettt sttt sttt sttt sttt i
PERSETUJUAN TUGAS AKHIR ....oiiiiiiii ettt iii
HALAMAN PENGESAHAN TUGAS AKHIR ..cooiiiiieees e iv
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI .......cccccooiviininiiieniesenienes v
KATASPENGANIFARSEY............ oo . ............. 0 A ... B ... vi
ABSTRATE: SEREY . ... [SSSSuemmmmmmmmmmeemi . ............... 80 ... ..o X
ABSTRAC Y. ..... AW ... W, ., ... A xi
DARIFAREISI ... SSS—— 0 ] S S, TR N BE— . e W Xii
DA RIAREIPA B ENS_— 0 SN L N D . S . . XV
DAFTAR GAMBAR ..ottt ekttt b ettt en et es bt ene st e Xvi
DAFTAR LAMPIRAN ..ottt sttt st sttt sae it e Xvii
BAB | PENDAHULUAN ...ttt sttt ana e e e seas e seesteaneaneeseeseneeneeneas 1
1.1, Latar BelaKang.......covoueiieiie ettt ettt ettt a e ve et e e ntaenreens 1

1.2. Perumusan Masalah ... 9

1.3 TUujuan Penelitian.........cooviviiiiii st 10

1.4, Manfaat Penelitian..........ccooeiiiiie it 11

1.5, Batasan Masalah ... 12
BAB 1 TINJAUAN PUSTAKA ..ottt sttt sae et sne e 13
2.1, Penelitian Terdahulu .......c.ccooeoiiiiie e 13

2.2, KerangKa TEOMT ....cuviuiieiiitiiieieie ettt 26
2.2.1 Social Media Marketing .........ccccveiirereiiieseeieeeee e 26
2.2.2.P1atform INSEAQIaM ......coeiiiiiieeieeee et 27
2.2.3.Brand AWAIENESS .....c..eiueruerirrieerreeesieteseessessesseaseessessessessessessesseessessessessessens 31

2.2.4. DISCOUNE PFICE....cuiiieiiieiesie sttt sttt saeneenne s 33
2.2.5.Keputusan PemDEian ..........ccoviiiiiie e 36



2.3. Kerangka Konsep Penelitian...........ccccvcoviiiiiieioiiiiie e 39
2.4. Pengembangan HiPOtESIS.........ccoiiiiriiiiiriiieinieeeseee s 40
2.4.1.Pengaruh Social Media Marketing Terhadap Keputusan Pembelian ........... 40
2.4.2.Pengaruh Brand Awareness Terhadap Keputusan Pembelian...................... 41
2.4.3.Pengaruh Discount Price Terhadap Keputusan Pembelian.............cccccoeeine 41
2.4.4.Pengaruh Social Media Marketing, Brand Awareness, dan Discount Price
Terhadap Keputusan Pembelian ...........ccoovvineiiiiiiiicceccsee 42

BAB 111 METODE PENELITIAN. ..ottt sve et sne e 43
3.1, Pendekatan Penelitian ..........ccooiiiiiiiiiiiiicie e 43
3.2. Populasi dan SAMPEL........ccoiiiiiiiiieeie s 43
KN, PLOTOI01 K] o A ——- . T O RO 43
SZMSAMIDE........... A RROTRRRR—. . .......... WA W W 44

3.3. Jenis, Sumber dan Teknik Pengambilan Data ............cccccceovevieiiieiieiicieecienn, 44
3. 3M¥enisiDataiee, . .« S . e B 44
3p8:2. SUMBEMBDELa xS S, L S T RE—. . . B 45
3.3.3. Teknik Pengambilan Data..........ccccooeeiiiiiiieiieiie s 46

3.4. Variabel dan Definisi Operasional ............cccccveiiiiiiieiiieiicce e 47
3.5. Desain INStrumen Penelitian ...........cooviiiiiieie i 50
3.6. Teknik ANaliSiS DAta........c.coeieriiiiiiii ittt nne s 51
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .....ccoititiiiie et 55
4.1. DesKripsi OPerasional ..........cccocoiiiiiiiii et ce s s e e 55
4.2. Deskripsi Hasil PENEITTIAN .........ccoiiiiiiiiieiieie e 58
4.2.1. Karakteristik RESPONEN .......ccueiiiiiiiiiiiiecie s 58
4.2.2.Deskripsi Variabel Penelitian............ccceeiveiiiiiiiiiiicceece e 63

4.3. Analisa Data dan Pengujian HipOteSIS .........ccvveivieiieeiiiiic e eie e 70
4.3 L UJi ValIGITAS ..ot 70
4.3.2.Uji REHADIIITAS ..ot 72
4.3.3.Uji ASUMST KISIK ..ot 73
4.3.4.Analisis Regresi Linear Berganda...........ccocevereeieiienene e 76
4.3.5.UJi HIPOTESIS. ...ttt 78
4.3.6.Uji KOEFiSien DetermMINaSi........cccoverveireiiirieieinieneecsie st 82

4.4. Pembahasan Hasil Penelitian ...t 84

4.4.1.Pengaruh Social media marketing terhadap Keputusan Pembelian jasa titip
perlengkapan anak branded di Instagram @ellery.babykids........................ 84

Xiii



4.4.2.Pengaruh Brand Awareness terhadap Keputusan Pembelian jasa titip
perlengkapan anak branded di Instagram @ellery.babykids........................ 86

4.4.3.Pengaruh Discount Price terhadap Keputusan Pembelian jasa titip
perlengkapan anak branded di Instagram @ellery.babykids..............c......... 87

4.4.4.Pengaruh Social media marketing, Brand Awareness, Discount Price
bersama-sama terhadap Keputusan Pembelian jasa titip perlengkapan anak

branded di Instagram @ellery.babykids. .........cccocevviiiiiiiiiiiciecre e, 89

BAB V KESIMPULAN DAN SARAN. ...ttt ettt esse s seese s e 93
5.1 KESIMPUIAN ..ot 93

5.2. Sagd...... .. WA W R W N A W 94
DAFTARGPUSTAK AT W I I, O e ... W AN IS0 W ..o, 96
DAFTAR RIWAYAT HIDUP ...ttt naae e saree s 99
LAMP LRANR. S ... Seessseessnmsmumeeeees . ............ A, ... .. 100

Xiv



DAFTAR TABEL

Tabel 1 Data Penjualan Tahunan @ellery.babyKids...........cccccovvviviiiiiciciic e, 3
Tabel 2 Matriks Penelitian Terdahulu ... 25
Tabel 3 Penggunaan Skor Dalam KUEBSIONET ...........coiiiiiiieiieneesenecse e 46
Tabel 4 Desain INStrumen PeNeIITIaN ........cccooviiiiiieiiise e 50
Tabel 5 Proporsi Responden yang Mengikuti Akun Instagram @ellery.babykids................. 59
Tabel 6 Persentase Responden Melakukan Pembelian.............cccoveviiiiiiiciic e, 59
Tabel 7 Persentase Responden Pembelian Berulang @ellery.babykKids ................cccevvvnennen. 60
Tabel 8 Distribusi Responden Berdasarkan Jenis Kelamin .........c.cccoocovvvviiiiieicneneieneenn 60
Tabel 9 Distribusi Responden Berdasarkan USIa ...........ccooeiieneiieniiieieese e 61
Tabel 10 Persentase Lokasi Tempat Tinggal RESPONAEN ......cceovvirieiiiiiiiiienesee e 62
Tabel 11 Data Kuesioner Pemasaran Media S0Sial ..............ccovoiiniiiiniiicecee 63
Tabel 12 Data Kuesioner Brand AWBEIENESS .........cccirieiiirieiaerieineneeesresee e 65
Tabel 13 Data Kuesioner DISCOUNT PTICE.............ciiiiieiierietsesee st 67
Tabel 14 Data Kuesioner Keputusan PembBelian .........cccocooeiiiiniiienciice e 69
Tabel 15 HaSil Uji ValiditaS.........ccocoiiiiiiiiieieee e 71
Tabel 16 Hasil Uji REHADITITAS .........ccviiiiiiiiieeeie et 72
Tabel 17 Hasil Uji NOrMalitas.......ccccciiiiiiiiiieieeie ettt ettt 73
Tabel 18 Hasil Uji MUItIKOINEAITEAS .......oiirieiiiiiiiie e e 74
Tabel 19 Hasil Uji HeteroKedasitas ..........coeivierieiierieiieneese e 75
Tabel 20 Hasil Pengujian Regresi Linier Berganda.........ccocoovereieieneiineneieseneese e 76
TAbEl 2L HASTH UJI T oottt 79
Tabel 22 HaSH UJi F ..o bbb e 81
Tabel 23 Hasil Uji Koefisien DetermMinasi..........cccoeveririneiinieieicre e 82



DAFTAR GAMBAR

Gambar 1 Platform Media SOSIAl ..........ccooiiiiiiiieiice e 2
Gambar 2 Diagram Batang Penjualan Tahunan @ellery.babyKids ...........cccooviiiiiniiiiiiiinnns 4
Gambar 3 Perkembangan Usaha Bisnis Jastip INStagram............cccooereineneineneinenec e 5
Gambar 4 Akun Instagram @ellery.babykids .........c.cccoeiiiiiiiiiniii e 6
Gambar 5 Kerangka BerpiKir Penelitian..............ccooeiiee i 39
Gambar 6 Gallery Produk Perlengkapan ANak ...........ccccoviiiiciienicsiiesieseece e 56
Gambar 7 TeStimoni PEIaNgQan .......coiiiiiiiiiiiieisee e 57

XVi



DAFTAR LAMPIRAN

Lampiran 1 Kuisioner PENEHLIAN ...........cccc it 100
Lampiran 2 Hasil Jawaban ReSPONUEN...........ccoeiiirieiieiecenee e 105
Lampiran 3 Uji Validitas.......ccocoiiiiiiii i 117
Lampiran 4 Uji REHADITITAS ....c..oviviiiiiiiieii e 120
Lampiran 5 Uji NOM@AIITAS. .......ccveieeiieiec ittt ae e e nne e 121
Lampiran 6 Uji MUItIKOIINEAITTAS .....c.ueiieieiiiiiiiie ettt 122
Lampiran 7 Uji HEteroKEaSItas .......civeieeieeiieiiecie st cie ettt esnaennaens 122
Lampiran 8 Analisis Regresi Linear Berganda............cocoocveiereiinieneinenieiesie e 122
| amZiIERESuE|i T AS—— . L ek e, SO N o 123
LampIrap=io) Uji [SEmmmm——— 0 0 S . . ook e, SO R— | S—— 123
Lampiran 11 Uji Koefisien DeterminaSi...........ccvivueiieiieiiiieiiesiiesie e se e aee e sieens 123
Lampiran 12 Dokumentasi Kuesioner ONIINE ...........c.oovveiieieiiesiie e 124
Lampiran 13 Produk Bisnis Jasa Titip di Instagram @ellery.babyKids...............ccccveeiennne 124
Lampiran 14 Form Berita Bimbingan SKFIPSI ........ccovieieiineniiiiie e 125
Lampiran 15 HaSIl PIAGIAST ... .cviviieiiiieieiieeeese et 126
Lampiran 16 Sertifikat CONFEIENCE ........cceiuiiiiiie e 127

Xvii



