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ABSTRAK 
 

Pertumbuhan industri kecantikan di Indonesia mendorong meningkatnya 

kebutuhan konsumen terhadap informasi produk yang relevan dan terpercaya, 

khususnya melalui ulasan pengguna di platform daring seperti Female Daily. 

Penelitian ini bertujuan untuk menganalisis sentimen konsumen terhadap lima 

merek produk pembersih wajah (Acnes, Emina, Hadalabo, Senka, dan Wardah) 

dengan menggunakan metode Gaussian Naïve Bayes (GNB). Sebanyak 5.000 

ulasan dikumpulkan melalui teknik web scraping, kemudian diproses 

menggunakan tahapan cleaning, tokenizing, stopword, dan stemming. Data 

selanjutnya diklasifikasikan ke dalam tiga kategori atribut produk: skin type, 

function, dan texture. 

Hasil penelitian menunjukkan bahwa algoritma GNB mampu melakukan 

klasifikasi dengan tingkat akurasi tertinggi pada produk Acnes (95%) dan terendah 

pada Senka (76%). Kategori skin type merupakan atribut yang paling akurat 

teridentifikasi oleh model, sedangkan texture menunjukkan kecenderungan tertukar 

dengan function akibat kemiripan konteks. Visualisasi melalui TF-IDF dan word 

cloud juga mendukung hasil dari penelitian dengan memperlihatkan kata kunci 

dominan dalam setiap kategori. penelitian ini memberikan kontribusi dalam 

pemanfaatan analisis sentimen untuk mendukung produsen memahami preferensi 

konsumen serta membantu konsumen dalam memilih produk sesuai kebutuhan kulit 

mereka. 

Kata kunci: analisis sentimen, Gaussian Naïve Bayes, pembersih wajah, Female 

Daily, klasifikasi ulasan. 

 

  



xi 
 

ABSTRACT 
 

The growth of the beauty industry in Indonesia has driven the increasing 

consumer demand for relevant and reliable product information, especially through 

user reviews on online platforms such as Female Daily. This study aims to analyze 

consumer sentiment towards five brands of facial cleansers (Acnes, Emina, 

Hadalabo, Senka, and Wardah) using the Gaussian Naïve Bayes (GNB) method. A 

total of 5,000 reviews were collected through web scraping techniques, then 

processed using the stages of cleaning, tokenizing, stopword, and stemming. The 

data was then classified into three product attribute categories: skin type, function, 

and texture.  

The results showed that the GNB algorithm was able to classify with the 

highest level of accuracy on Acnes products (95%) and the lowest on Senka (76%). 

The skin type category was the most accurately identified attribute by the model, 

while texture tended to be confused with function due to similarity in context. 

Visualization through TF-IDF and word cloud also supported the results of the 

study by showing the dominant keywords in each category. This study contributes 

to the use of sentiment analysis to support manufacturers in understanding 

consumer preferences and helping consumers choose products according to their 

skin needs. 

Keywords: sentiment analysis, Gaussian Naïve Bayes, facial cleanser, Female 

Daily, review classification. 
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