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ABSTRAK 

Usaha Mikro, Kecil, dan Menengah (UMKM) memiliki peran strategis dalam 

mendorong pertumbuhan ekonomi daerah. Namun demikian, peningkatan kinerja 

UMKM kerap terkendala oleh keterbatasan sumber daya internal seperti literasi 

keuangan, jaringan usaha, dan orientasi wirausaha. Penelitian ini bertujuan untuk 

menguji pengaruh literasi keuangan, jaringan usaha, dan orientasi wirausaha 

terhadap kinerja UMKM di Surabaya, serta menganalisis peran orientasi pasar 

sebagai variabel moderasi. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. 

Sampel sebanyak 99 pelaku UMKM dipilih menggunakan teknik purposive 

sampling. Pengumpulan data dilakukan melalui kuesioner tertutup dengan skala 

Likert. Data yang diperoleh dianalisis menggunakan metode Partial Least Square 

Structural Equation Modeling (PLS-SEM) dengan bantuan perangkat lunak 

SmartPLS. 

Hasil penelitian menunjukkan bahwa literasi keuangan, jaringan usaha, dan 

orientasi wirausaha berpengaruh positif dan signifikan terhadap kinerja UMKM. 

Selain itu, orientasi pasar terbukti memoderasi secara positif hubungan antara 

ketiga variabel independen tersebut dengan kinerja UMKM. Temuan ini 

mengindikasikan pentingnya penguatan kapasitas internal pelaku UMKM yang 

didukung dengan orientasi pasar yang responsif untuk meningkatkan daya saing 

dan keberlanjutan usaha. 

Kata kunci: Literasi Keuangan, Jaringan Usaha, Orientasi Wirausaha, Orientasi 

Pasar, Kinerja UMKM 
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ABSTRACT 

This research aims to examine the effect of financial literacy, business 

networking, and entrepreneurial orientation on the performance of Micro, Small, 

and Medium Enterprises (MSMEs) in Surabaya, with market orientation as a 

moderating variable. The study is motivated by the reality that MSMEs face 

increasing market competition, limited financial knowledge, and the need for 

strategic networking and entrepreneurial behavior to improve performance. 

The research method used is a quantitative approach with Partial Least 

Squares - Structural Equation Modeling (PLS-SEM) as the main analysis technique. 

Data were collected through a structured questionnaire distributed to 99 MSME 

respondents who are members of a business community in Surabaya. The 

questionnaire items were developed based on theoretical indicators and prior 

empirical studies. 

The results indicate that financial literacy, business networking, and 

entrepreneurial orientation have a positive and significant effect on MSME 

performance. Moreover, market orientation plays a significant moderating role in 

strengthening the relationship between internal resources (financial literacy, 

business networks, and entrepreneurial orientation) and business performance. 

These findings highlight the importance of combining internal capabilities with a 

strong market-oriented mindset to enhance the competitive edge and sustainability 

of MSMEs in a dynamic business environment. 

Keywords: Financial Literacy, Business Networking, Entrepreneurial Orientation, 

Market Orientation, MSME Performance 
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